Curriculum III I Hochschule
Master International Marketing Management I II fur Wirtschaft und Gesellschaft

Ludwigshafen

Parameter [Module/Ficher SWS LN | ECTS WL
IMM110 |Marketing Approaches (engl.) 4 P 8 240
IMM111 |International Brand Management 2
IMM112 |Customer Value & Business Modelling 2
S
% IMM120 |[Cultural Environment and Law 6 P 10 300
GEJ IMM121 |Cultural Environment 4
Q IMM122 |Competition and Trademark Law 2
wn
o
IMM130 |International Marketing Strategy (engl.) 4 P 8 240
IMM140 |International Marketing Project 2 P 4 120
Summe 1. Semester 16 4 30 900
Parameter [Module/Ficher SWS LN | ECTS WL
IMM210 |Digital Management 4 P 8 240
IMM211 |Entrepreneurship and Creativity 2
IMM212 |Leadership and Change 2
. IMM220 [Communication and Sales (engl.) 4 P 8 240
% IMM221 |International Communications Management 2
GEJ IMM222 |B&B Marketing and Sales 2
A
o IMM230 |Marketing Research 6 P 10 300
IMM231 |International Advanced Market Research 4
IMM232 |Marketing Sciences 2
IMM240 |Corporate Social Responsibility Project 2 P 4 120
Summe 2. Semester 16 4 30 900
o Parameter |Module/Ficher SWS LN | ECTS WL
g
e IMM310 |[International Term SL 30 900
&3
152 Summe 3. Semester 1 30 900
o Parameter |Module/Ficher SWS LN | ECTS WL
g
e IMMA410 |Master Thesis P 30 900
A
< Summe 4. Semester 1 30 900

* SWS = hours per week; LN = Exam or Study Performance; P = Exam;
SL = Study Performance, no Exam; Cr = ECTS-Credits; WL = Workload




